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Marketing Places

Attracting Investment, Industry, and By Philip Kotler
Tourism to Cities, States, and Nations

MARKE TI NG Free Press. Paperback. Book Condition: New. Paperback. 400
PLACES pages. Dimensions: 8.8in. x 6.0in. x 1.0in.Todays headlines
report cities going bankrupt, states running large deficits, and
DONALD :ﬂfliﬂrn"E(lgT-l'fllz{\-'m(; REIN nations stuck in high debt and stagnation. Philip Kotler argues
that thousands of places - cities, states, and nations - are in
crisis, and can no longer rely on national industrial policies,
such as federal matching funds, as a promise of jobs and
protection. The authors show that places must, like any
market-driven business, become attractive products by
improving their industrial base and communicating their
special qualities more effectively to their target markets. From
studies of cities and nations throughout the world, Kotler offer
a systematic analysis of why so many places have fallen on
hard times, and make recommendations on what can be done
to revitalize a places economy. He shows how place wars -
battles for Japanese factories, government projects, Olympic
Games, baseball team franchises, convention business, and
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other economic prizes - are often misguided and end in wasted
money and effort. The hidden key to vigorous economic
development, the author argues, is strategic marketing of
places by rebuilding infrastructure, creating a skilled labour
force, stimulating local business entrepreneurship and
expansion, developing strong...
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Reviews

This publication is indeed gripping and intriguing. It is actually writter in basic terms and not difficult to understand. /
am just pleased to explain how here is the greatest publication we have read through during my own lifestyle and
could be he best pdf for at any time.

-- Ervin Crona

It in one of my personal favorite book. Sure, it is engage in, continue to an amazing and interesting literature. | am
quickly could possibly get a enjoyment of looking at a published book.
-- Wellington Rosenbaum

DMCA Notice |Terms


http://www.bookshub.site/marketing-places.html
http://www.bookshub.site/marketing-places.html
http://www.bookshub.site/dmca.html
http://www.bookshub.site/terms.html

	Marketing Places

